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Galleria on the Park (formerly known as
“Reimagine Galleria”) – Toronto, Ontario
The Galleria Shopping Centre (more commonly known as the
Galleria Mall) opened in 1972 as one of Toronto’s first covered
shopping malls and has long served as an important community
hub as a place to shop and a location to gather, but over time the
mall has faced increasing concerns regarding depressed foot
traffic, store closures, and a (now) significantly outdated décor.

“Throughout the entire process, the local area councillor, community and other
stakeholders have been heavily involved to
ensure the resulting development is inclusive and reflective of community needs.”

PRESENTED IN
PARTNERSHIP BY

By incorporating the construction of a new community and
recreation centre, nearly double the size of the existing Wallace
Emerson Community Centre, the development addresses
concerns regarding available community centre space and
programing resources (particularly those associated with the
establishment of nearly 3,000 additional residential units),
and also adds much needed child care facility space for the
community. Full build-out of the Galleria on the Park development
is expected to be completed by 2030.
The team: ELAD Canada (developer); Urban Strategies Inc.
(planning and public consultation); Hariri Pontarini Architects
– Master Plan and Galleria III, CORE Architects – Block 5/
Phase I (Galleria 01 and 02), Perkins & Will – New Community
Centre (architects); PUBLIC WORK (landscape architecture);
Terrapex (environmental); Counterpoint Engineering, Novus
Environmental, Stantec , Terrapex (engineering); BA Group
(transportation); Stikeman Elliot (legal); and, Clark Construction
(construction management).

BrownieAwards.ca

REACH OUT
Reach Out: Communications, Marketing and
Public Engagement
Arbutus Greenway Design Vision and
Implementation Strategy –
Vancouver, British Columbia

“
Overall, engagement reached 7,000 people and resulted in 4,000 survey responses
over three phases to help inform the development of the temporary pathway and future greenway.”
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The Arbutus Greenway Design Vision envisions the
transformation of a 9km decommissioned rail corridor
compromising 42 acres of open space into a destination
which fosters movement and rich social interaction inspired
by nature and the stories of the places it connects.
By planning for a streetcar, the greenway makes way for
future transit investment and transit supportive land uses in
some of Vancouver’s lowest density neighbourhoods. When
the design vision is realized, the greenway will make space
for native planting, songbird and pollinator habitat, rainwater
management, rolling and walking, and a series of public space
destinations.
The team: City of Vancouver, Mott Macdonald, DIALOG,
Urban Systems, Universal Access Design, Lucent Quay, PBX
Engineering, Maureen Smith Consulting, and Hemmera.
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Don Mouth Naturalization and Port Lands Flood
Protection Project: Treatment Technology
Program – Toronto, Ontario
The Treatment Technology Evaluation Program was part of a
larger initiative to unlock 356 hectares of contaminated land
for transformation into a vibrant mixed-use community in
close proximity to Toronto’s core. The program involved the
selection, assessment, and documentation of eleven innovative
technologies which had the potential to be part of the ultimate
remedial action plan for the Port Lands project as well as other
brownfield redevelopment sites across Canada.

“To expand the understanding of brownfield redevelopment, the results of both
bench and pilot test testing of these technologies have now been shared with technical audiences across Canada.”
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Most marketing and communication efforts for large
remediation projects focus on “grassroots” community
engagement, which in this case was undertaken the overarching
Port Lands initiative. Therefore, communications with respect
to this highly technical project were focused on the “expert”
community through a combination of site tours, presentations,
and technical papers, but also included a short video of the
work to reach a broader audience. The video is available at:
https://portlandsto.ca/protecting-the-environment/.
The team: Waterfront Toronto; City of Toronto; Federation of
Canadian Municipalities (Green Municipal Fund); CleanEarth
Technologies Ltd.; EthicalChem; Geosyntec Consultants
International, Inc.; Golder Associates; Groundwater Technology
BV; Jacobs Engineering Group; and, Law Environmental Ltd.
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